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Native.ntv - StartUp anaep s TikTok Do
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The Era of SoftUni
Digital

Digital disruptors and underdogs
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SoftUni

bbp3 nperneg Ha neyara Digital

Toys ‘R’ Us danupa u ctaHa
nopegHaTa XepTBa Ha OHlanH
6usHeca

o7 Weo Lekos - 19.09.2017, 12:34 ®710 w7

2 UEran

Name: Khaby Lame
Age: 23
Date of Birth: March 9th, 2000

Nationality: Senegal - Italian (became an Italian citizen in August 2022)
EMGnEaTWNETa BEDHTa 32 A€TCKN Wrpaiikih W 3aGaBneNMs Toys "R’ Us wie o6rek danuT Estimated Net Worth: $15 million

10 Kpasi Ha AeHsi. ToBa e MO3BO/N Ha HSKOraLWHMS TbPrOBCKM MMraHT Aa NPecTpyKTypupa Bacisl katdia Platforme:
TikTok: @khaby.lame (159.8 million followers | 2.3 billion likes)

Instagram: @khaby00 (79.3 million followers | 384+ posts)

Abnra cu or 400 MmunuoHa ponapa, 3a 4a ce pasnnartu ¢ kpeautopute cv npes 2018 r.

C ToBa OTYMTaMe NopeaHaTa TbXHa Kpayka KbM Ha ¢

TbProBCKM BEPUIruM 3a CMETKa Ha OHNaiiH 6usHec NpOCTPaHCTBOTO.

about.softuni.bg
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bbp3 nperneg Ha neyara

BUSINESS

INSIDER TECH FINANCE ' POLITICS STRATEGY ' LIFE = ALL PRIME INTELLIGENCE O () &)

A 7-year-old boy is making $22 million a year on YouTube
reviewing toys

John Lynch and Travis Clark Dec. 3, 2018, 10:47 AM

— : 000

about.softuni.bg
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CounanHun meguun - CTaTUCTUKN U PAKTU

= WHTepHeT noTpebneHue B rnobaneH maw,ab - 65.7%

Kbm oktomepun 2023 r. CeBepHa EBpona e Ha
MbPBO MACTO NO CTeMneH Ha NPOHMKBaHe Ha
NHTepHeT, KaTo Hag, 97,3% oT HaceneHneTo
N3non3Ba UHTepHeT. Chen HeAa ce HapeXKaa
3anagHa EBpona c 93,7 %.

Heka cpasHum ¢ 2020. Torasa U3TouHa A3ua n
CeBepHa AMmepuKa MMAT MMaxa Hal-BUCOK
npoueHT Ha noTtpebaeHune, cbotsetHo 71% un
69%, cnepgsaHn ot CeBepHa EBpona c 67%.

KakBo ce npomeHn? Kak EBpona nsnpesapu
AmepuKa n A3na?

Source: https://www.statista.com/statistics/269329/penetration-rate-of-the-internet-by-

region/

51.5%



CounanHun meguun - CTaTUCTUKN U PAKTU

= Haii- nonynapHu coumanHm mpexxu npes 2023

MasapHuat anaep Facebook 6ewe nbpsata coumanHa
MpesKa, KOATO HaAXBbPAM eAnMH MUAMapA,
PerucTpmMpaHun akayHTa, U B MOMeHTa MMa noseye ot 3
MUAnapaa akTusHu notpebutenn meceuHo. Meta
Platforms npurteskasa uetnpu ot Halt-ronemuTe
nnatpopmm 3a CouManHN Meann, BCAKa OT KOUTO MMa
Haj eAuH MUIMaPA aKTUBHM NOTPebUTEN MeceyHo.
Mpes BTopoTo Tpumeceume Ha 2023 r. Facebook
otynTa Hag 3,8 mapa. meceyHun notpebutenn.

Source: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-
users/

Whats&pp®

Instagram

WeChat

TikTok

Facabook Messenger

Telagram

Nurnbar of active users in

millions

3,030



SoftUni
Npodunm Ha ayautopumute no nnatpopmu npes 2023 Digital

FACEBOOK: ADVERTISING AUDIENCE PROFILE

SHARE OF FACEBOOK'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER
NOTE

17.5%

| O | .

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

13-17 18-24 25-34 35-44 45 - 54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD




SoftUni
Mpodunun Ha ayautopumte no nnatrpopmum npes 2023 Digital

INSTAGRAM: ADVERTISING AUDIENCE PROFILE

SHARE OF INSTAGRAM'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER
NOTE

16.7%

41%  41%

| 2%

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

13-17 18-24 25-34 35-44 45 - 54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD




SoftUni
Npodunm Ha ayautopumute no nnatpopmu npes 2023 Digital

osull YOUTUBE: ADVERTISING AUDIENCE PROFILE

SHARE OF YOUTUBE'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER

11.9%

4.4% 4.4%

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

18 - 24 25-34 35-44 45 -54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

@ = ¢ KEPIOS




Mpodunun Ha aygutopumnte no nnatpopmu npes 2023

sl TIKTOK: ADVERTISING AUDIENCE PROFILE

SHARE OF TIKTOK'S ADVERTISING AUDIENCE AG
NOTE

FEMALE MALE

18 -24
YEARS OLD

FEMALE MALE

25-34
YEARS OLD

+ BY AGE GROUP AND GENDER

FEMALE MALE

35-44
YEARS OLD

FEMALE MALE FEMALE MALE

45 - 54 55+
YEARS OLD YEARS OLD

K KEPIOS

SoftUni
Digital




Bpeme B npunoxxenuara npes 2022 no nnarpopmm %?gg?i

FACEBOOK TIME SPENT USING MOBILE APP INSTAGRAM: TIME SPENT USING MOBILE APP

16.0 156

02
166
130
n2
99 98 g4
85 85 83 ;9 4
67
I I I “
e e

@

* Hootsuite @ * Hootsuite

MN TIKTOK TIME SPENT US[NG MOBILE APP

e Worldwide usage Facebook - 19.6 h
e Worldwide usage Instagram-11.2h
e Worldwide usage TikTok-19.6 h
I I I I I I I I I I I I TikTok 6bp30o Habupa cKkopocT 1 Beue
nsnpesapsa Instagram no otHoweHue Ha
npekapaHo speme (cpesHu CTOMHOCTH).

o:

* Hootsuite

Source: https://datareportal.com/reports/digital-2022-local-country-headlines



SoftUni
Digital

Han-6bp30 pactawm naathopmm U NPUNOKEHUSA

Road To 100 Million Users For Various Platforms

Instagram Threads @ (2 Days)
ChatGPT I @ (2 Months)

TikTok . (9 Months)

Youtube - ° (1.5 Years)
Instagram - @ (2.5 Years)
Facatiook _ (4.5 Years)
Twitter _ o (5 Years)
o S © "=
e [ ] N v

0 days 50 days 100 days 150 days 200 days 250 days

ChatGPT Statistics | © Copyright demandst :



Cbobpaserte npeanoyntaHUATA

SoftUni

Digital

dopmaTtu, Xxawtarose, HA4YMH Ha XXUBOT

e Buaeoto e uap. Cbc 38yK. Ha uan ekpaH. 30% ot
notpebutenute mexkay 18 u 34 roannHu kaseart, ue

rnenaT CbAbprKaHMe CbC 3BYK NOBeYe, OTKOJIKOTO
npean COVID-19.

® Bce noseue cnoAenaT, ye ca yCBOMAN NoBeye
NPaKTUYECKM YMEHUA OT coumanHuTe nnatdopmu,
OTKOJ/IKOTO OT yHuBepcuteta. (57% vs. 51%)

e 35%otTikTok notpeburtenute t8bpaar, ye rnepat
NO-MasiKo Te/IeBM3MA, OTKAKTO Ca CM CBaINAN
npunoxeHmeto. ToBa NpeaocTaBs Bb3MOMXKHOCT Ha
bpaHaoBeTe Aa aHraXupaT ayamtopuaTta cm ¢ 4o6bp
storytelling.




Meta vs. TikTok Do

Crniopep paHHu ot Insider Meta Bce oule e

Intelligence, npuxoaute ot OOMUHMPALLUUAT Urpay Ha
peknamu Ha Meta 3a 2023 r. ce nasapa Ha coumanHn Mmeanu,
oyakBa fa gocturHat 104,7 HO TikTok 6bp30 Habupa
MUAnapaa Aonapa, Koeto nonynsapHocT. Crniopen
npeacTtasnasa pber ot 11% cnpamo nporHo3a Ha Omdia,
npeaxogHata roamHa. TikTok, ot npuxoauTe OT pekriama Ha
[ipyra cTpaHa, ce oyaKkBa Aa TikTok we HagMuHaT obwmTe

reHepupa NpMxXoam oT pexknama B

pa3mep Ha 12,8 mmuanappa gonapa,

KoeTo npeacTasasasa pbet oT 58%

cnpamo 2022r. SoftUni
Digital

npuxoan oT BUOEOpEKNaMm Ha
Meta n YouTube no 2027 r.

©




TeHaeHUMU B agurutanHua ceat npes 2023

CoumanHuTte nnatpopmm
KaTo KJ/TIOYOBU KaHanm 3a
o6pa3oBaHMe n
o6CNy)KBaHe Ha KITMEeHTHU

The Vibe Economy -
Bb3XO4bT Ha BUOEO U ayamo
CbAbPXKaAHNETO

Stretch social experience
with social commerce

BupTtyanHuTe cBeTOBE Ca

Gen Z - the digital natives TyK. AMa He 6alll,




SoftUni

CoumanHu meaum - CTaTUCTUKU U PaKTU Digital

= Kaksu ca gaHHuTe B bbarapua?

BbnpeKku 3acTapaBaLLOTO HAceNeHue,
H6poAT aKTMBHU NOTpPebuTenn B
COLMAIHUTE MPEXKM pPacTe, KOETO
MOKa3Ba, Ye N0-Bb3PaACTHM XOpPa CbLLO
M3NON3BAT BCE MOBEYE M NOBEYE. iii

INTERNET
POPULATION COl NS USERS

BcAko nokoneHue nma Pa3nn4HHU
npeanovynTaHnNA N TOBa € NMNPAKO
CBbpP3aHO C Ha4u1Ha, Nno KOWTO ce
agantTnpame KkbM HOBUTE TEXHOJIOTUN U

we
are, =~ <OD>Meltwater

TeHAEeHUMM, 33 Aa BANAEM. o &

Source: https://datareportal.com/reports/digital-2023-bulgaria



CTaTUCTUKA SD?;EPa?'

PERCENTAGE OF SURVEY RESPONDENTS * WHO REPORT THAT INTERNET-CONNECTED TECHNOLOGIES HAVE HELPED THEM WITH EACH ACTIVITY

* Hootsuite

we .
are. . *| Hootsuite
social -




CraTnMcTuKa

Global Media Budget Plans for 2023 .2+ marketing

% of marketers increasing budget/resource allocation minus % decreasing (net change)

Online video

Social media stories
Video streaming
Marketing in metaverse
E-commerce
Influencers content
Social media news feeds
TV streaming
Online/mobile games
Podcasts

Music streaming
Display

Digital out of home
Sponsored events

TV product placement
Out of home

Point of sale

™V

TV sponsorship

Ssess Charts

66%
64%

62%
61%

g

9%

/
.
T
Yig"

Il
*

Radio -3%
Cinema -14%
Magazines  .45% GG
Newspaper  -46% IE———
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CraTuctuka Digital

Digital Ad Spending Worldwide, 2021-2027
billions, 2% change, and % of total ad spending

$870.85

$802.00

$734.59

$601.84
$549.51

63.2% :
< Yo 73.8%
64.8% 671% ‘6890/ ‘708/ ‘723/ ‘
$506.43 8%

I g5% M o5% l 10.9% l 10.0% . 9.2%,

2021 2022 2023 2024 2025 2026 2027
Il Digital ad spending [l % change [l % of total media ad spending

Note: includes advertising that appears on desktop and laptop computers as well as mobile
phones, tablets, ond other internet-connected devices, and includes all the various formats
of advertising on those platforms

Source: eMarketer, March 2023

281286 eMarketer | Insiderintelligence com




CTaTUCTUKA Dot

ool MOBILE INTERNET CONNECTION SPEEDS

COUNTRIES AND TERRITORIES WITH THE FASTEST AND SLOWEST { INTERNET DOWNLOAD SPEEDS VIA

MEDIAN MOBILE INTERNET CONNECTION SPEEDS MEDIAN MOBILE INTERNET CONNECTION SPEEDS

UNITED ARAB EMIRATES 179.61 34.5% p P 7 AFGHANISTAN
QATAR 160.33 7 y. 6 CUBA

SOUTH KOREA 138.46 18.8% 2 35 VENEZUELA
NORWAY 131.23 X HAITI
DENMARK 123.66 : 33 YEMEN
KUWAIT 119.79 TAJIKISTAN
CHINA 11670 GHANA
NETHERLANDS 11428 o SOMALA
SAUDI ARABIA 101.88 y 5 2 BOUVIA

BULGARIA 97.60 CAMEROON

we
are, = <O>Meltwater
social




Bcuuko e eaHa ronama 6utka 3a BHUMAHMUE

2013

cera




KakBoO cu mucnart xopara, SoftUni
ye NPaBUM Mo UAA AeH Digital




KaKBO BCbLHOCT NpaBum:

HoBMAT NbT HA KIMEHTA
3abenaseaHe
(OC'b3HaBaHe) [TacnBHO/Hecb3HaTEsTHO
Mucon
(O6MV|CﬂﬂHe) O6MUCNsAHE Ha BapuaHTu
a
HencTeune MoKyrnkKa, NOMbJIHEH
(Mokynka/KoHBepcus) hopmynsap, obaxaaHe o
Mpuxa MoBTOpHa
NoKyrnka/pasnpocTpaHs
(HORHHOCT) BaHe Ha Hbopmauus




KaKBO BCbLHOCT NpaBum:

Topcayky, Topcaukm, Wmenn, counantu
CTPaHnum ¢ cobcTBeHa Mpexu
CouunanHm Mmpexm
MHEHUS cTpaHuya

Google




Ty cu pa3nnyeH YoBeK B pa3/InyHUTe

NNaTGOPMMU...KaKTO U B XKMBOTA :)

Which message on which channel?

@ ¥ ¥

¥

il

Facebook Twitter LinkedIn Google

| love cutting hair Cutting #hair of 'm a very experienced Who else loves cutting hair?

@Timothy hairdresser

¥

o (M Tube]

¥

. YouTube Niche-Netwerk
Pinterest Instagram . X .
A few pictures of A fresh picture of a S y spema] 120 UG CIENG n‘etyvork'of
haircuts under “Men new summer haircut cUlingiechnigls Rabeis speleallzed i
haircuts” #summerhair fouci menligiest




MobunHu ycTtponctaea So?é%t-’,.?'

OT rmenaHuTe Buaea OT rmepaHuTe Buaea

2/3 om0 1/3 ::;:623":..?,,;

Mo-kbLeu Mo-abLnru
On-the-Go w Lean Forward Lean Backward
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I-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.?

66%

of smartphone users turn
to their phones to look up
something they saw in a
TV commercial.?

MomeHTU Ha KOHCyMmaumA

I-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.*

82%

of smartphone users
use a search engine
when looking for a
local business.®

I-want-to-do
moments

91%

0

of smartphone users tum
to their phones for ideas
while doing a task.*

100M+

hours of “how-to" content
YouTube so far this year.”

I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.®

PASK:

increase in mobile
conversion rates in
the past year.®




HaunHbT, N0 KOUTO XOpPaTa KOHCYMUPAT BUAEO Npe3 MobunHm
YCTPOUCTBA

AHEC ¥ Ce HACNAAN Ha KPHCTaNHa
‘PanmeH 6poit Tenesuaopn y fomal

KPUCTAAHO KAYECTBO
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A cera KOHKpeTHO Digital

H Make Your Website a Priority: Having a professional, user-friendly website is crucial in real
estate, and investing in SEO optimization is essential.

[ Create Social-Media Accounts: Establish a presence on popular social media platforms like
Facebook, Twitter, Instagram, and LinkedIn to reach a wider audience and consider using social
media ads.

' Start Developing Content: Content creation is key, including blog posts, photos, and videos, to
provide information and support to potential clients.

1 Offer Virtual Tours: Virtual tours can save time and help potential clients view properties
without visiting in person.

W Provide Proof of Your Success: Use social proof through client reviews and highlight any
awards to build trust and credibility.
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